State Media
$21,000,000

Sports Marketing
$56,700,000
37%

Cost Allocation By Category

14%

Adv Support
$17,000,000
11%

Marketing Support
$18,000,000
12%

NCSA (TV/Radio PSAS)
Paid Media
Theater Advertising

Direct Mail

MaxPreps (HS Sports online media)

National Media
$40,500,000
26%

TOTAL: $153.2M (VAMP, FARC, VIRS)



Engagements

Engagements by Category

Sports Marketing State Media
69,043 432,093
1% 4%

National Media
3,634,292
36%

Adv Support
5,837,891
58%

Marketing Support
37,250
1%

Program




Lead Generation

Leads by Category

State Media
86,346
12% Adv Support
Sports Marketing 163,601

21,491 23%

3%

\ .

Marketing Support
25,273
4%

National Media
412,763
58%

NCSA (TV/Radio PSAS)
Paid Media
Theater Advertising

Direct Mail
MaxPreps (HS Sports online media)
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